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MILITARY SAVES AWARDS TWO BANKS FOR OUTSTANDING PARTICIPATION IN 
MILITARY SAVES WEEK 2015
Armed Forces Bank, N.A. Fort Leavenworth, KS and Fort Hood National Bank, TX recognized for helping servicemembers save
Military Saves selected two winners for the Best Military Bank award for outstanding participation in Military Saves Week 2015. Armed Forces Bank, N.A., Fort Leavenworth, KS and Fort Hood National Bank, Fort Hood, TX were recognized for their efforts to help servicemembers save during Military Saves Week. The awards will be presented at the Association of Military Banks of America’s annual conference, August 30 - September 2, 2015, in Leesburg, VA.
“The awards recognize the vital role military banks play in the financial readiness of servicemembers and their families,” said James Lander, Military Saves Director. “These banks encouraged thousands of servicemembers to open new savings accounts and add to existing accounts during Military Saves Week.”
Only branch locations were eligible for the Best Bank award. Branches were nominated by the financial institution corporate office/headquarters or by the branch manager. Two banks were recognized for this award in the categories of $1 billion or more in assets and under $1 billion in assets. Submissions were evaluated on account activity, account incentives, promotional methods, and audience reached during Military Saves Week. 
“Military Saves congratulates these banks for their devotion and energy in encouraging saving among servicemembers and their families during Military Saves Week 2015,” said Lander. 
Bank Award – Over $1 Billion in Assets

Armed Forces Bank, N.A., Fort Leavenworth, KS branch collaborated with on-base partner Army and Air Force Exchange Services (AAFES) to promote saving among servicemembers in a unified, cohesive effort. AAFES management conducted Military Saves promotional announcements via the AAFES announcement system ten times per day during Military Saves Week. Store employees received emails encouraging them to start saving in small ways every day. They also distributed fliers about Military Saves Week to six local elementary schools and were invited to conduct a financial education presentation, with emphasis on the importance of saving, to approximately 81 fourth graders, all who signed certificates bearing the Military Saves Youth Pledge. Armed Forces Bank’s team held community events where they shared literature and talked with attendees about saving, Military Saves and the Military Saves pledge, identity protection, credit, and the various incentives offered by Armed Forces Bank during Military Saves Week 2015. Over 950 promotional flyers and materials were distributed at these events in addition to distribution at 10 installation units, Morale Welfare and Recreation (MWR) programs and all ATM locations. The outreach of bank branch personnel resulted in 1,478 savers adding to existing accounts, 22 savers opening new accounts, and 422 savers establishing automatic deposits into their savings accounts. 
Bank Award – Under $1 Billion in Assets

Activites conducted by branch personnel at Fort Hood National Bank, Fort Hood, TX included community events, promotional emails, distribution of flyers and posters, and financial education workshops. More than 2,500 Military Savers took the Military Saves pledge, an increase of 400 percent compared to the 2014 campaign. 3,406 savers added to existing accounts, 64 savers initiated automatic saving deposits, and 131 savers opened new accounts. With tremendous support from on-base personnel, Fort Hood National Bank held financial workshops each week of February to reinforce the Military Saves message of building wealth and reducing debt, particularly through good saving habits, and reached over 1,200 soldiers. 
Military Saves, a component of America Saves and a partner in the Department of Defense’s Financial Readiness Campaign, is a research-based campaign that uses the principles of social marketing and behavioral economics to motivate, support, and encourage military families to save money and build wealth. Military Saves encourages all servicemembers, their families, and civilian employees to take the Military Saves pledge and for organizations to promote savings year-round and during Military Saves Week. Learn more at militarysaves.org. 
